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C. David Shepherd
The Citadel

Stephen Castleberry

University of Minnesota Duluth
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Construct Developer ftems

Adaptive selling  Spiro and Weitz (1990) 16
Job satisfaction ~ Hafer and McCuen (1985) 8

Performance Behrman and Perreault (1982) 8

Table 1. Measures of research interest

Type Alpha
Seven-point Likert  0.84
Six-point Likert 0.79

Seven-point Likert  0.82
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In our survey, 71% of respondents said they would rather
buy from a salesperson they completely trusted than one

who gave them a lower price.
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